UNDERSTANDING
MOBILE CONSUMER BEHAVIOUR

62% 96%

of users search on research a product
a smartphone or service on their
daily smartphone

66% 75%

use smartphones make purchases

to access the on their

internet daily smartphone

“ ..
. .
. .
. L 4
. *
A L d
. -
. -
. 5
. Ll
. -
. *
. .
. L 4
. .
. Ll
. Ll
. -
. .
. Ll
. «
. 5
. L 4
. L]
. 3
. Ll
. Ll
. -
. «
\ 3 Ll
. *
. *
. L d
. L 4
. 5
. Ll
. Ll
PR o,
.* Y

use their smartphone while

51% """ 86%
use their smartphone while use their smartphone while
listening to music consuming other media

91%

of adults
have their
mobile

/4
prefer mobile apps hone
85% to mobile websites. WitFr)qin arms
reach 24/7.

More than
50% of all
eCommerce

traffic is
driven by /
% mobile.
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